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WELCOME

to the Marion Chamber of Commerce
2026-2027 Marketing & Sponsorship Guide!

This guide is designed to help you strategically connect, promote,
and grow your business in Marion. Inside, you’ll find a wide range
of opportunities to increase your visibility, engage with key
audiences, and align your brand with the programs and events
that make our community thrive.

From large-scale community celebrations like Oktoberfest and
Christmas in the Park to professional development programs such
as Marion Leadership in Action and Marion Business Academy,
each opportunity is thoughtfully designed to deliver meaningful
exposure and connection. Whether your goal is brand awareness,
relationship-building, or community impact, there are options to
match your objectives and budget.

Your investment in the Chamber and Uptown Marion is more
than a sponsorship—it’s a partnership in strengthening our local
business community. Together, we continue to make Marion a
place where businesses suceed and people choose to live

and enjoy the highest quality of life.

We invite you to explore the opportunities ahead and identify

the best fit for your goals. Our team is here to help you build a
customized approach that maximizes your visibility and impact
throughout the year. The guide and enclosed opportunities follow
our fiscal year beginning September 1, 2026 and ending August
30, 2027.

Thank you for your continued partnership—we look forward to
another successful year together!

Jill Ackerman
President
jil@marioncc.org

Tami Schlamp
Director of Member Services
tami@marioncc.org

Tami Peck
Membership Specialist
tpeck@marioncc.org

Lacey Schroeder
Uptown Marion Director
lacey@marioncc.org
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Participation Opportunities

COMMUNITY
CALENDAR OF EVENTS
Easily promote your events
to the community by adding
them to the Chamber’s online
calendar. A simple way to
increase visibility and atten-
dance. Submit an event at
marioncc.org today.

MARION

WELCOME CENTER
Source thoughtful, locally
inspired gifts for clients,
employees, and special oc-
casions through the Marion
Welcome Center, inside the
Chamber office. It’s an easy
way to add a personal,
community-focused touch.

4 2026/27 SPONSORSHIPS AND OPPORTUNITIES GUIDE

MEMBER MARKETPLACE

In this directory, members can
easily showcase their business
online, share updates, promo-
tions and events, and connect
with other members and the
community. Posts are shared
in a weekly digest email to all
members.

RIBBON CUTTINGS &
GROUND BREAKINGS
Celebrate your grand opening,
new location, or open house
with a Chamber-led event that
brings visibility, photos, and
community attention. Ambas-
sadors will be in attendance,
photos included in our e-Up-
date and on social media.

WINTER LIGHTS

Support a beloved holiday
tradition spearheaded by
Marion Leadership in Action
that brings the community
together while aligning
your business with a festive,
high visibility seasonal
experience.

VOLUNTEERISM

Get involved in Chamber
and Uptown Marion events
through hands-on volunteer
opportunities. A simple way
to gather your team, meet
people, give back, and be
part of the experience.

E-UPDATE

A bi-weekly update featuring
upcoming events, ways to
participate, member news,
and important City news
emailed to over 1,000 busi-
ness people.

BUSINESS CONNECTION

A premier print communica-
tion published by the Marion
Chamber, Uptown Marion, and
MEDCO three times per year.
New members are recognized,
ribbon cuttings and ground
breaking photos included,
and business is recapped.
Business-to-business ad
placement is available.




COMMUNITY

ANNUAL

GOLF OUTING

Enjoy a fun, relaxed day on
the course while connecting
with fellow members, clients,
and community leaders.

No experience required.

COMMITTEE
INVOLVEMENT

Get involved, share your
voice, and build connections
by joining a committee with
the Chamber or Uptown
Marion. Flexible opportuni-
ties to engage at a level that
fits your schedule.

WAKE UP MARION

& BIZMIX

Start your morning or wind
down your day with casual
networking events designed
to make connecting with
other professionals easy and
enjoyable. Hosted by mem-
ber businesses.

AMBASSADORS

Serve as a welcoming pres-
ence for the Chamber while
expanding your network,
building relationships, and
representing the business
community. Ambassadors
help facilitate ribbon cut-
tings, ground breakings,
and BizMix events.

NEW MEMBER MIXER

New members will be invited
to this welcoming, low-pres-
sure event designed to
make connections and get
plugged into the Chamber.

SPEED NETWORKING

Make multiple new connec-
tions in a short amount of
time through a structured,
fast-paced event that keeps
conversations easy and

engaging.

ANNUAL MEETING

Join us for a signature event
celebrating the past year,
recognizing achievements,
and connecting with leaders
across the community. Nom-
inate a deserving person/
business for the Business
Excellence Award and
Emerging Leader Award.

MARION BUSINESES
ACADEMY & MARION
LEADERSHIP IN
ACTION

Grow your skills and expand
your perspective through
professional development
opportunities designed for
every stage. Participate in
quick, practical workshops
or a deeper leadership
experience connected to
the Marion community.
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Premier Partnerships

Farmers State Bank (FSB) is proud to be a Platinum Community
Partner because we believe strong communities are built through
long-term relationships, local leadership, and a shared commitment
to helping one another succeed. Our connection to the Marion
Chamber spans decades, and both as a business and on a personal

DESCRIPTION

Align your business with the events and experiences

that define Marion. As a Platinum Community Partner,

your brand is integrated across the Chamber’s most
visible community events, creating consistent, high-
impact exposure throughout the year. With industry

exclusivity, premium recognition, and opportunities to

engage directly with the community, this partnership
is designed for businesses looking to lead, influence,
and stand out. Includes partnership across events
such as Uptown Marion Market, Uptown Getdown,
Chocolate Walk and Christmas in the Park.

KEY BENEFITS

¢ Exclusive Industry Partnership | Be the only
business in your category represented at this level

¢ Year-Round Visibility ' Integrated presence across
10 major community events

¢ Top-Tier Brand Recognition | Logo placement
across print, digital, social, and media promotions

— — _"'T't:;-t
veacr: [P  f.on)

metabaning.com | Morbar FNG LY _-_g-_'f
B _\_\hj.a-l;

level, I've seen the meaningful impact the Marion Chamber has in
bringing people together and creating opportunities for growth.
— CASSANDRA A. KOTEK, FARMERS STATE BANK

Platinum
Community
Partners
Maximum Visibility.
Exclusive Partnership.

Community Impact.
Time Frame: September 2026

Premium On-Site Presence | Access to high-visibility
space at events for engagement and activation
Community Leadership Positioning | Recognized
as a key supporter of Marion’s most impactful
events

Behind-the-Scenes Access | Opportunity to provide
input and help shape event experiences

VOI Statement: Exclusive Category Ownership.
Multi-Event Brand Integration. Strategic Community
Influence.

Attendees: Estimated 20,000+ across all events
Investment:

$10,000 Annually. 3-year commitment

LET’S START THE CONVERSATION

Platinum Community Partnerships are customized
and limited. Contact our team to explore availability
and alignment with your business goals.

-

' .
<= Summit Pointe
Senior Living @Qﬁ
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Small Business Champions

Powering Marion’s Business Growth
Time Frame: September 2026

DESCRIPTION

Invest in the growth and success of Marion’s small
business community while gaining meaningful
visibility for your brand. Small Business Champions
support key Chamber initiatives—from professional
development to local marketing programs—while
positioning your business as a leader committed
to a strong and vibrant local economy. With tiered
options available, this program offers flexible

ways to engage at a level that fits your goals.

VOI Statement: Support local business growth.
Multi-Program Exposure. Community Leadership
Positioning.

Attendees: 300+ at programming throughout the
year

Innovator - $5,000

¢ Highest level of recognition

* Premium event involvement
opportunities

¢ Leadership positioning across
programs

initiatives

and engage

Additional benefits vary by level

m
HILLS BANK

SUPPORTS KEY CHAMBER PROGRAMS:

Annual Meeting

Buy Local Media Campaign

Marion Business Academy (MBA)

Marion Leadership in Action (MLIA)

New Member Mixers & Speed Networking
Member Marketplace

WHAT YOU CAN EXPECT:

Supporter - $2,500

* Recognition across key

* Event and program visibility
e Opportunities to connect

c 3 COMMUNITY
SAVINGS BANK

Industry exclusivity within each level

Recognition across Chamber programs and events
Visibility through marketing, print, and digital
channels

Opportunities to engage directly with business
leaders

Alignment with small business growth initiatives
Flexible involvement based on your level

Mentor - $1,000

* Brand recognition across
programs

e Access to key communications
channels

» Support local business initiatives

SKOGMAN

HOMES
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Marketing & Visibility

k Business Connection
Advertising

Your Business In Every Issue
— Time Frame: April/July/October 2027
NowCranber ISR DESCRIPTION

Members :
—_ = Keep your business in front of Marion’s professional community through

consistent, targeted print advertising. The Business Connection is a trusted
publication from the Marion Chamber, Uptown Marion, and MEDCO distributed
three times per year, reaching local business leaders, decision-makers, and
community stakeholders.

With flexible ad sizes and the option to refresh your message each issue, this
is an easy, cost-effective way to maintain visibility and reinforce your brand
throughout the year.

VOI Statement: Consistent Brand Visibility. Targeted Business Audience.
Cost-Effective Advertising.

Recipients: 700 print copies

WHAT YOU CAN EXPECT:

* Placement in a widely distributed local business publication

* Reach business leaders and decision-makers in the Marion area

» Consistent visibility across three annual issues (April, July, November)

Flexible ad options to fit your goals and budget

.

Ability to update your message each issue or maintain consistency
* Association with trusted Chamber and community partners

SPONSORSHIP ANNUAL COST AD SIZE

Half Page Back Cover $900 75w x 4.875 h

Half Page Inside $900 75w x 4875 h
ﬂ:::“:"“ Quarter Page (3) $600 3.67wx4.75h
' One-eighth page (7) $300 367wx2h

Artwork deadlines begin in February.
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Connect With Marion's New Residents

Welcome
To Marion

Reach New
Residents First.

Time Frame: Bi-Weekly

DESCRIPTION

Be among the first to connect with new residents

as they move into Marion. The Welcome to Marion
program provides participating businesses with a
weekly list of new homeowners, including mailing
addresses, giving you direct access to individuals
and families who are actively establishing new
routines, services, and purchasing habits. Businesses
can create and send their own customized direct
mail pieces, allowing you to introduce your brand

in a way that fits your goals and messaging. This is

a cost-effective, targeted way to build early relation-
ships and become a go-to resource from day one.

VOI Statement: Targeted New Resident Access.
Direct Marketing Opportunity. Early Brand Awareness.

Recipients: ~700-800/yr

Direct Mail

Opportunity

Communit
Welcome

Welcome Them
To YOUR Business

Time Frame: Monthly beginning September 2026

acket

DESCRIPTION

Put your business directly in the hands of new
Marion residents. The Community Welcome Packet
is distributed monthly to individuals and families
relocating from outside the area, providing key
information about the community and ways to get
connected. As a participating business, your ad or
offer is included alongside other local businesses—
giving you a warm, trusted introduction at a time
when new residents are actively exploring where
to shop, dine, and engage.

VOI Statement: Targeted New Resident Access.
Trusted Community Placement. Offer-Driven Traffic.

Recipients: ~700-800/yr

Flexible
Message
Control

Trusted City/
Chamber
Placement

Simple
Low Effort
Participation

comine. | Earty orne
Welcome To Marion $107 .
(Ff;)érlw(zcunity Welcome $125 .
New Resident Bundle $200 .

(Both)

New Resident Bundle: Maximize your reach and make a strong first
impression with new Marion residents. The New Resident Bundle
combines both direct outreach and in-home visibility giving your
business multiple touchpoints during a critical decision-making window.
From personalized direct mail to inclusion in the official community
welcome packet, this bundled approach ensures your business is

seen, remembered, and visited.
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Buy Local Media Campaign

Be Seen. Be Trusted. Buy Local.

Time Frame: Spring/Summer & 4th Quarter

DESCRIPTION

Get your business in front of thousands through a
professionally produced, multi-channel advertising
campaign designed to elevate and promote Marion
businesses. The Buy Local Media Campaign com-
bines the power of television and digital advertising
to deliver high-impact visibility without the full cost
of a solo campaign. In partnership with KGAN/FOX,
participating businesses are featured in profession-
ally produced commercials that highlight your brand
while reinforcing a strong community-wide Buy

Each campaign includes professionally produced
commercials, strategic placement during morning
and evening news programming, and extended dig-
ital reach across multiple platforms—ensuring your
business is seen where it matters most.

Limited to 9 businesses per campaign, this opportu-
nity offers a simple, effective way to increase visibil-
ity, build credibility, and stay top-of-mind with local
consumers.

VOI Statement: Shared Investment Advantage.

Local message. Premium Media Exposure. Increased Local Visibility.

Two targeted campaigns are offered annually:

» Spring/Summer Campaign - featuring service-
based businesses

* 4th Quarter Campaign - highlighting retailers and
restaurants during the critical holiday shopping
season

PROFESSIONAL | TV + DIGITAL TRUSTED LIMITED | SHARED | BY LOCAL
SPONSORSHIP cost PRODUCTION REACH MEDIA SOURCE | SPOTS COST ALIGNMENT

Spring/ Sumer . . . . . .
Campaign (9) $600
4th Quarter

Campaign (9) $600 ) ) ’ ’ ) ’

. . 5 MODE has b fort tet ticipate in the Buy L | Medi
The Buy Local Media Campaign is a co-op as been fortunate to participate in the Buy Local Media
Campaign each year that it has been offered by the Chamber.

supported by the Marion Chamber and

For a small business like mine, it is an amazing opportunity to

Uptown Marion who make a cash contribu- have an actual TV commercial during the 4th quarter that we

tion to the campaign, making it affordable would never be able to afford on our own. | get more responses
from those commercials than anything else | do during the year.

- DANIELLE RINGS, MODE

for small businesses to participate.
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Celebration Screen

Your Brand. Center Stage. Always.
Time Frame: September 2026

DESCRIPTION

Be part of Marion’s newest and most engaging com-
munity attraction. The Celebration Screen is a large
outdoor 10’ x 17° LED display designed to enhance

in a highly visible, family-friendly setting. Whether
through exclusive naming rights, featured event
sponsorships, or seasonal advertising, your brand
becomes part of the moments that bring the com-
munity together.

events, gatherings, and public spaces throughout the
year—from movie nights and concerts to seasonal VOI Statement: Your BRAND at every Marquee

celebrations and community experiences. Moment.

Sponsorship opportunities offer your business a
unigue way to connect with residents and visitors

Title Sponsor -
$7,500 (1)

e Exclusive naming rights
opportunity

¢ Logo and message featured
daily during all screen
programming

¢ Recognition across marketing,
social media, and press
releases

¢ Priority access for a private
or corporate event

* Website recognition with
direct link

Movie of the Week - ercial Spot -

$2,500(14)

* Recognition as the official * 15-second commercial
sponsor of a weekend movie played during non movie
event programming

¢ Pre-event promotion across » Repeated exposure to visitors,
marketing platforms skaters, and passerby

« 15-second video message e Seasonal visibility in Central
shown before each movie Plaza

* On-site signhage and live event * Inclusion in sponsor recognition
recognition on Chamber social platforms

2026/27 SPONSORSHIPS AND OPPORTUNITIES GUIDE ' 11



Discover Marion
Community Gift Card

Powering Local Spending Year-Round

Investment Period: September-August

DESCRIPTION

The Discover Marion Digital Gift Card Program makes it easy for residents, employees, and visitors to sup-
port local businesses while keeping dollars circulating within our community. As the exclusive Presenting
Sponsor, your organization is positioned as a champion of local commerce and a key partner in strengthen-
ing Marion’s economy.

Your sponsorship helps expand awareness, participation, and adoption of the program while creating
meaningful connections between consumers and local businesses. In return, your brand receives year-
round visibility across the digital gift card platform, merchant locations, promotional materials, and
customer touchpoints—connecting your organization with a positive experience that directly benefits
businesses throughout Marion.

From employee recognition and holiday gifting to community support and everyday purchases, the
Discover Marion Digital Gift Card Program creates ongoing opportunities for local spending while
reinforcing your commitment to Marion’s business community.

VOI Statement: Exclusive Program Sponsorship. Positive Community Impact. Business Support Recognition.

LOGO ON MERCHANT WINDOW PRINT/ YEAR-
EXCLUSIVE

SPONSORSHIP CARD IM- POS DECAL DIGITAL ROUND

SPONSOR
RECOGNITION | RECOGNITION | RECOGNITION | EXPOSURE

Presenting $2,500 . . . . . o
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Signature Events

SPONSORSHIP

Presenting

Gold

B2B Reception

Silver
Bronze

Vendor Booth
(Member)

Vendor Booth
(non-member)

$5,000

$2,500

$1,500

$1,000
$500

$250

$500

NAMING
RIGHTS

The Marion Business Expo was a great opportunity for local

businesses to showcase what they offer and connect with the community.
There was a strong turnout from the public, which made it a valuable
networking and high-visibility event. Overall, it was a well-organized
event that highlighted the strength of the local business community.

- BOUSLOG INSURANCE

Marion Business Expo

Showcase Your Business.
Discover Local.

Time Frame: February 2027
DESCRIPTION

The Marion Business Expo puts your business in front of the people
who matter most—fellow professionals, potential customers, and the
Marion community. Over two high-energy days, you’ll build relation-
ships, showcase your products and services, and generate meaningful
connections through both B2B networking and a public-facing show-
case. For sponsors and exhibitors, it’s a powerful way to increase
visibility, drive engagement, and position your business at the center
of Marion’s business community.

VOI Statement: Dual Audience Exposure. Lead Generation
Opportunities. Standout Booth Presence.

ITEM IN PRINT +

VENDOR DIGITAL SIECY:E;E BOOTH OTHER
RECOGNITION
. * Welcome at B2B
* Premier . .
. . . location e Social Media
Spotlight
. . . . e Social Media
Spotlight
e On-site
. . representative
e Social Media
Spotlight

Sponsors receive first right of refusal each year.
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THE AG IMPACT i

from Field To Fork: The Ag Impact

Where Business Meets Agriculture.

Time Frame: June 2027

DESCRIPTION

Step outside the office and into one of the industries powering our region. From Field to Fork offers a
hands-on look at agriculture in action, giving you direct access to the people and processes behind the food
supply chain. It’s an opportunity to gain real-world insight, ask questions, and connect with leaders shaping
an essential part of our economy. This immersive experience begins with a bus tour followed by lunch and
panel discussion.

VOI Statement: Exclusive Industry Access. Economic Insight. Leadership Perspective.

Attendees: 65 on bus tour, 100 at lunch and panel.

REMARKS PRIORITY LUNCH PRINT +
SPONSORSHIP | COST | TICKETS AT PANEL REGISTRATION | AND PANEL DIGITAL OTHER
ACCESS ATTENDANCE | RECOGNITION
. . . ¢ Premier * Exclusive
Presentin 3,000 . c . L
2 3 2 Emcee Up to 4 tickets location Recognition
Signage at " Lunch
Gold $2,500 . c SN Co-sponsor
1 Welcome Up to 2 tickets lunch .
* Branded item
. o * Recognition
Silver (2 1,000 ) . o _
lver (2) $ Up to 2 tickets during program
e Sighage
Bus $750 . . * Welcome
attendees
* Host on-sit
Breakfast $500 . . ost on-site
* Logo item
Supporting $250 . o

Sponsors receive first right of refusal each year.
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Chamber Golf Outing

Play The Course. Grow Your Network.
Time Frame: July 2027

DESCRIPTION

The Annual Golf Outing offers businesses a unique opportunity to build
relationships, increase visibility, and engage with fellow professionals

in a relaxed, high-energy setting. Whether participating or sponsoring,
your brand is positioned alongside meaningful conversations and mem-
orable experiences—all while supporting a strong and connected local
business community.

VOI Statement: High Exposure. Meaningful Connections. Community
Alignment.

Attendees: 120

ITEM IN ON-SITE PRINT +

SPONSORSHIP GOLFER DIGITAL
BAG SIGNAGE RECOGNITION

e Enhanced Listing

Title (D $2,000 ) ) ) ) ) * Welcome Comments
Presenting (2) $1,000 . . . . .
Lunch (1) $750 . . . * Booth at lunch
Refreshment $300 . . * Branded swag
Putting Green $300 . . * Booth on course
Golf Cart $300 . . » Company represen-
tative at event
Hole/Tee Box $250 . . . ﬁg:ﬁgf&\;ﬁj Box
Hole in One insurance . . * Booth on course
Team of 4 $600 . .
Raffle Donation .

Sponsors receive first right of refusal each year.

Additional options for those who purchase a team: As both a Chamber member and a Presenting Sponsor,
Chamber Val Pak $50: 5 raffle tickets, 1 mulligan, 2 drink tickets, ServiceMaster by Rice values the connections built
$10 Pro Shop certificate, free round of golf through the annual Golf Outing. It’s a great way to
Mulligans 3 for $10 (max of 6 per team) | Raffle Tickets 5 for $20 engage with local businesses in a relaxed setting while

reinforcing our commitment to the community. The rela-
tionships formed here extend well beyond the event.
- SERVICEMASTER BY RICE
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Marion Oktoberfest

Where Craft Beer Meets
Brand Exposure

Time Frame: September 2026

DESCRIPTION

Marion Oktoberfest brings together craft beer enthusiasts, local
businesses, and community members for an afternoon of sampling,
music, and interactive fun in the heart of Uptown Marion. With
breweries pouring, games in full swing, and attendees actively en-
gaging throughout the event, Oktoberfest creates a lively, high-en-
ergy atmosphere that keeps people moving, connecting, and expe-
riencing everything around them.

For sponsors, that means more than just logo placement—it’s an
opportunity to be part of the experience. Whether through on-site
presence, branded activities, or strategic visibility, your business is
woven into an event where attendees are relaxed, social, and highly
engaged. It’s a natural setting for meaningful brand interaction and
lasting impressions.

VOI Statement: Brand Visibility. Engaged Audience Access. High
Energy Exposure.

Attendees: 500

NAMING ANNOUNCED POSTER

EVENT
SIGNAGE

PRINT +
DIGITAL OTHER

clach et (L2 RIGHTS rRecoGNITION | INcLusion | TCKETS
Presening N oseee | - S s «logo <10 VIP
SOLD ' 9

Barels of Fun $3,500 * logo * 6 VIP

- VIP

VIP Event $3,000 Hour . * logo 6 VIP
Celebration

Tent $3,000 logo 6 VIP
Growler $1,250 * logo 4 GA
Stein $950 + 2 GA
Pint $500

Sponsors receive first right of refusal each year.
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Awards
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Networking & Connections
BizMix
Host The Room. Build Relationships.
Time Frame: Monthly 2027

DESCRIPTION

Put your business at the center of Marion’s professional community. As a BizMix host, you’ll welcome 100+
local professionals into your space for an evening of relaxed, relationship-driven networking. Held from 4-6
p.m. on the second or third Thursday of the month, this after-hours event creates a natural, high-energy en-
vironment for connections. It’s your opportunity to showcase your business and create a memorable experi-
ence that leaves a lasting impression. With Chamber-led promotion and built-in attendance, BizMix offers a
turnkey way to elevate your visibility and engage directly with fellow members.

VOI Statement: High Visibility Hosting. Lead Generation Opportunities. Memorable Brand Experience.
Attendees: 100-150

E-UPDATE | pRe-EVENT | DIRECT MAIL | ATTENDEE| HOST100-125 | ON-sITE

PROMOTION | MEMBER LIST PROFESSIONALS | SUPPORT

SPONSORSHIP | COST | RECOGNITION
& AD

Host (6) $500 o . . . . .

Locations are subject to approval and must meet minimum event requirements.
Hosts are responsible for food and drink.

Wake Up Marion 2027

Morning Momentum. Meaningful Connections.
Time Frame: Monthly, first Thursday

DESCRIPTION

Start your day with meaningful connections and high-value visibility. Wake Up Marion is a monthly morning
networking event that brings together Chamber members for coffee, conversation, and relationship-building.
As the host, your business is featured front and center, with the opportunity to welcome attendees, share
your story, and connect directly with a highly engaged audience. Held from 8-9 a.m. on the first Thursday

of the month, this event offers a consistent, low-lift way to increase awareness, build credibility, and stay
top-of-mind within the business community.

VOI Statement: Direct Business Connections. Consistent Member Visibility. Low-Lift Hosting Opportunity
Attendees: 25-40

E-UPDATE
SPONSORSHIP | COST | RECOGNITION
& AD

HOST IN YOUR | ATTENDEE DEDICATED
LOCATION LIST WELCOME/REMARKS

PRE-EVENT

PROMOTION

Host (10) $50 c . . . .

No event in January or July.
Host is responsible for providing coffee.

2026/27 SPONSORSHIPS AND OPPORTUNITIES GUIDE | 17



Uptown Marion

UPTOWN
MARION

A Main Street lowa District

SPONSOR
SPONSORSHIP COST | BOOTH AT
EVENT
Presenting
SOLD 215200
Supporting $1,000 .
Community $500

PRINT +
DIGITAL
RECOGNITION

Featured

Group
Group

Marion

Monster Mash

Family-Friendly
Halloween Fun in Uptown
Time Frame: October 2026

DESCRIPTION

Marion Monster Mash is Uptown Marion’s growing
Halloween celebration, drawing over 1,200 attendees
in its first year. This family-friendly event is all about
giving back to the community, creating a safe, fun,
and memorable experience for kids and families. With
trunk-or-treat, a costume parade, games, crafts, face
painting, and photo opportunities, local businesses
and organizations can support a beloved neighbor-
hood tradition, show their commitment to the com-
munity, and even host a trunk in the trunk-or-treat.

VOI Statement: Family-Friendly Exposure. Interactive
Brand Engagement. Community Connection.

Attendees: 1,500+

COSTUME IR Ryl = e TRUNK
LOGO ON LOGO ON
PARADE OR TREAT
KICK OFF PHOTO BOOTH EVENT SPACE
PRINTOUT SIGNAGE
. Large Logo . .
Small Logo . .
Small Logo . .
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Uptown Marion Spooktacular

Connecting students, history, and local businesses.
Time Frame: October 2026

DESCRIPTION

Uptown Spooktacular is a Halloween-inspired dining experience that brings together storytelling, local
history, and culinary creativity in Uptown Marion. In partnership with Linn-Mar Venture Academics and the
Marion Heritage Center & Museum, students research the history of Uptown buildings and develop original
ghost stories and themed menu concepts inspired by their findings.

Participating restaurants bring these stories to life through curated menus and thoughtfully themed
spaces, creating a unique, immersive dining experience rooted in place and history. This event highlights
the connection between education, local business, and community storytelling, offering a one-of-a-kind
collaboration that celebrates Uptown Marion’s past and present.

VOI Statement: Historic Connection. Immersive Dining Experience. Educational Impact.
Attendees: 150+

FEATURED PRINT + INVITATION
SPONSORSHIP COST RECOGNITION IN ALL DIGITAL REE(\:;;ﬁ!:I;IEONNUCS)N TO THE STUDENT’S
EVENT PROMOTIONS RECOGNITION PRESENTATION DAY

Presenting $500 . Featured
Supporting $300 . Group . .
Community $150 Group .
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Vision to Venture

Supporting Entrepreneurs. Strengthening Uptown Marion
Time Frame: March 2027

DESCRIPTION

Vision to Venture is Uptown Marion’s evolving entrepreneur event, designed to support early-stage
business owners and strengthen the district’s future. This initiative connects entrepreneurs with the
resources, relationships, and local support systems they need to launch and sustain successful ventures.

With an audience of emerging entrepreneurs, community partners, and business support organizations,
sponsors have the opportunity to engage directly with individuals actively working to bring new ideas to
life in Marion. Vision to Venture is about building momentum, fostering connections, and investing in the
long-term vitality of the district.

VOI Statement: Direct Entrepreneur Access. Meaningful Community Impact. Support Local Business Growth.

Attendees: 60+

PN EINTIE N WG NI & ol 2 e T KE o | R e
SPONSORSHIP | COST | ppoRTUNITY WITH RE?&?J‘:}L‘ON EVENT BRANDED | PLATFORM & | SUPPORT
ENTREPRENEURS MATERIALS | MATERIALS | SOCIAL MEDIA
Vision $1,000 . Featured . . . .
Venture $500 Group . . .
Launch $250 Group . .
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Enchanted Blooms

Spring Flower Crawl Fundraiser.
Time Frame: April 2027

DESCRIPTION

Enchanted Blooms is Uptown Marion’s signature spring experience, designed to draw guests into the district
for an evening centered around florals, shopping, and connection. Participants follow a curated path through
Uptown, collecting blooms, exploring businesses, and building a bouquet along the way before gathering for
a shared wrap party to finish their arrangements.

This event attracts an audience that values experience, quality, and discovery—guests who plan ahead,
attend with friends, and move intentionally through the district. They spend time in each space, engage with
products and promotions, and are more likely to make purchases, return visits, and share their experience
both in person and online.

For sponsors, Enchanted Blooms offers more than visibility. It creates repeated, in-person touchpoints
throughout the evening, aligning your brand with a well-curated, highly social experience that supports
Uptown Marion’s continued revitalization and local business growth.

VOI Statement: High Foot Traffic Exposure. In-Person Brand Connection. Support for Uptown Marion.

Attendees: 150

PRINT + FEATURED

SPONSORSHIP TTZIE:‘:S DIGITAL BLOOM RECOO':':'-SI‘II-:-'II'EION
RECOGNITION SPONSOR*
Dedicated
Presenting $1,000 4 Featured . Featured Feature on
Ticketing Platform
Supporting $750 2 . . .
Community $500 . . .

Featured Bloom

. $200 .
Sponsor

*Available to participating Uptown businesses only

Lily & Rose is proud to sponsor a night where every
stop is a celebration of color, creativity, and community.
Enchanted Blooms brings people together to explore,
connect, and experience the artistry of florals in a whole
new way. We're honored to help cultivate an event that’s
as vibrant and unforgettable as the flowers themselves..
- JODI VALENTA
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Eat. Drink. & Be Marion

Food & Pub Crawl Fundraiser
Time Frame: July 2027

DESCRIPTION

Eat. Drink. & Be Marion is Uptown Marion’s high-energy
tasting event, bringing more than 300 guests into the dis-
trict for an evening of flavor, fun, and discovery. Participants
move through Uptown sampling food and drink while
exploring businesses along the way.

This event attracts a large, social audience that shows up
ready to engage. Guests attend in groups, spend time in
each location, and create a steady flow of activity through-
out the district. Many return year after year, making this a
well-established event with a built-in audience and strong
community recognition.

For sponsors, Eat. Drink. & Be Marion offers high visibility
and repeated interaction with an engaged crowd. It’s an
opportunity to align your brand with a signature Uptown
experience that drives traffic, encourages spending, and
supports ongoing investment in the district’s growth

and vitality.

VOI Statement: Community Impact. Engaged Audience.
Positive Brand Visibility.

Attendees: 300+

vt | oo | enoacement | S0 | Socht e
RECOGNITION OPPORTUNITY

Top Shelf $3,000 4 VIP Featured . Featured Featured

Pint $1500 2 GA Featured . . Featured

Stein $500 2 GA Group . . Group

Shot $300 Group . Group
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Uptown Marion is a volunteer-based 501(c)(6)
organization that supports the programs and
projects that keep the district active, attractive,
and economically strong.

Investment supports business development, historic
preservation, community events, promotions, holiday
programming, and beautification efforts.

A strong Uptown strengthens Marion by supporting
local business growth, attracting talent, and improv-
ing overall quality of place.

WHY INVEST

Uptown plays a direct role in shaping Marion’s overall
strength as a community and business environment.
It influences how the city is perceived by residents,
visitors, and people deciding where to live, work,
and invest.

Uptown is also part of Marion’s history. The buildings,
storefronts, and public spaces tell the story of gener-
ations of local businesses and community life. Invest-
ment helps preserve that character while supporting
thoughtful growth and continued revitalization.

INVEST IN
UPTOWN

A strong Uptown supports the conditions that
businesses rely on to grow and retain talent, includ-
ing a vibrant community image, active downtown
experience, and a sense of place that sets Marion
apart from surrounding communities.

For employers, this impacts:

* Employee attraction and retention in a competitive
workforce market

« How Marion is perceived as a place to live, work,
and do business

« Strength and visibility of the local business
environment

* Marion’s ability to compete for regional growth
and investment

Investment in Uptown is an investment in the
broader ecosystem that supports your employees,
your customers, and the long-term success of your
business.

INVESTMENT
LEVEL COST SUPPORTS RECOGNITION

C t

ornerstone $4.000
Partner
Economic

$2,000

Partner
C it

ommunity $750
Partner
District

istric $500
Partner

Provides significant support for district
development, beautification, and
community programming

Invest in the long-term growth and
sustainability of Uptown Marion’s
program and initiatives

Enhanced support for Uptown Marions ini-
tiatives and increase community presence.

Featured recognition in district
communications, events, and
print and digital materials.

Recognized in district
communications, events, and
print and digital materials

Recognized in print and
digital materials.

District wide initiatives that strengthen
visibility, programming, and community

Recognized in print and
digital materials

engagement
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~gme.. FOR YOUR
= PARTINERSHIP

UPTOWN Let’s make this your most visible year yet. Whether you’re looking to grow your
MAR'ON brand, engage with the community, or support Chamber programs and events,
A Main Street lowa District we’d love to help you find the right fit. Contact us today to reserve your spot.




